Fiscal 2021 Third Quarter
Financial Results

February 2, 2021
Panasonic Corporation

Notes: 1. This is an English translation from the original presentation in Japanese.
Panasonic 2. In this presentation, “Fiscal 2021” or “FY21” refers to the year ending March 31, 2021.

Summary of FY21 3Q Financial Results

 FY21 3Q Financial Results

- Sales in real terms* turned to an increase from same period last year.
Profit increased from same period last year, similar to 2Q.

Steady progress in enhancing management structure

Contributions from increased sales of businesses capturing changes in

society
“Excluding effect of exchange rates and deconsolidation impact

 FY21 Full-Year Forecast

- Company-wide: Both sales and profit revised upward,
adjusted operating profit expected to increase from last year

- Segments:
(revised upward) Appliances, Life Solutions, Automotive, Industrial Solutions
(revised downward) Connected Solutions
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Fiscal 2021 Third Quarter Financial Results

Panasonic

FY21 3Q Financial Results

»Sales: Increased in real terms excluding effect of exchange rates and deconsolidation impact
»Adjusted operating profit, operating profit and net profit:

Increased largely with enhancement of management structure and increased sales

(yen: billions) FY21 3Q

Sales 1,

814.1

FY20 3Q vs. FY20 / Difference
-5% -97.1
1.911.2 Excl. effect of exchange rates (-4%) (-84.9)

Excl. effect of exchange rates &
deconsolidation impact (+2%) (+32.7)

Adjusted operating profit’
(Adjusted OPM)

142.8 (7.9%)

95.3 (5.0%)

+50% +47.5

Other income/loss™ -12.6 5.1 - -17.7
Operating profit (oPwm) 130.2 (72%) 1004 (5:3%) +30% +29.8
Non-operating income/loss -3.3 -0.2 - -3.1
Profit before income taxes 126.9 100.2 +27% +26.7
Net profit attributable to
Panasonic Corporation stockholders 81.2 7.2 +5% +4.0

1 US dollar 105 yen 109 yen
=xchange 4 Euro 125 yen 120 yon - oo
rates Share of profit of investments accounted for using
1 Renminbi 15.8 yen 15.5 yen the equity method
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FY21 3Q Sales Analysis

+ Sales in real terms turned to an increase, and offset COVID-19 impact, although overall
sales decreased due mainly to deconsolidation impact in business portfolio reform

(yen: billions)

1,911.2 -117.6
,,,,,,,,,,,,,,,,,,, |
-50.0
,,,,,,,,,,,,,,,,,,, |
122 V| B
Deconsolidation | ' C_OVID'1 9
impact Effect of Sales impact
exchange increase/decrease [
rates in real terms - ‘
Mostly
‘Housing, from CNS

ﬁAutomotive prismatic batteries, 5
‘Security systems,
Semiconductor

<Main businesses with increased sales>
+Automotive Solutions

*Home Appliances

-Panasonic Ecology Systems

- Systems/Devices (IS)

+Process Automation, etc.

Excl. effect of exchange rates and
deconsolidation impact: +32.7(+2%)

FY20 FY21
-97.1 (-5%
3Q e 3Q

Note: Names of each Segment are as follows; AP: Appliances LS: Life Solutions CNS: Connected Solutions AM: Automotive IS: Industrial Solutions
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Sales Trends (vs. Previous Year)

« Company-wide sales in 3Q recovered to above previous year’s level,
after hitting the bottom in 1Q with expanded COVID-19 impact

Sales vs. previous year
(in real terms*)

Company-wide By Segment
FY20 FY21 FY20 FY21
(%) 4Q 1Q 2Q 3Q (%) 4Q 1Q 2Q 3Q
110 110

100 D] 100 / \m
90 \ / 920 K %
B s

. RN

COVID-19 impact (yen: billions) \ /
60 Q { 1 H 20 { 3Q 60

-140.0 -350.0 -150.0 -50.0

|

50 50

* Excluding effect of exchange rates, deconsolidation impact, and special factors (revised presentation)
Note: Names of each Segment are as follows; AP: Appliances LS: Life Solutions CNS: Connected Solutions AM: Automotive IS: Industrial Solutions
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FY21 3Q Operating Profit Analysis
» Operating profit increased due to management structure enhancement including
fixed-cost reduction and increased sales surpassing negative impact of COVID-19
: billi i
(yen: billions) Management structure %9 '5|-8 -15.0 5
enhancement | | . |
i id- Deconsolidation impact* !
in Mid-term strategy Effect of exchange rates v -17.7
[ I COVID-19 | |
impact** | 130.2
. Effect from I I ,,,,,, iOther income/loss
Measures to  businesses with  Mostly from CNS
100.4 businesses with increased sales, S | I
,,,,,,,,,,,,, “maki tc. ‘ Y S
Fixed-cost |0;?ur2titg’;g o Deconsolidation impact*: -3.7 i Impactfrom
. Effect of exchange rates:-2.1 | | [one-time gains |
reduction : i recordedin |
! previous year, |
<Main businesses with increased profit> i et
+Automotive Batteries i
-Systems/Devices (IS) i
-Process Automation i
+Home Appliances !
+Panasonic Ecology Systems, etc. |
Adjusted OP: +47.5 i
FY20 OP: +29.8 FY21
3Q 3Q
* Housing, Automotive prismatic batteries, Security systems
** Net amount of decreased sales and related fixed-cost improvement, etc.
Panasonic Fiscal 2021 Third Quarter Financial Results

FY21 3Q Operating Profit Analysis by Business

Increased profit driven by businesses that captured opportunities reflecting changes in society from
a medium- to long-term perspective
(e.g. Air-conditioning and indoor air quality / Automotive batteries / Information- and communication-infrastructure usage)

Medium- to long-term changes in society

* Housing, Automotive prismatic batteries, Security systems

P
(yen: billions) ;
'
Increasing demand related to air- E. di E ding in in !
conditioning and indoor air quality/ EV infor and ication- '
public hygiene demand infrastructure H
I . |
P s I i == ' Deconsolidation impact’ 177
' i ' ! : Effect of exchange rates ! | -
1 ' ' e
1 [ H ] R '
! i VU i Other =~ ' 130.2
| [ —— I ' A . .
; _ i ! Devices Process ! businesses, Eliminations &1 ©
. i
; Panasonic n . Automation:  etc. adjustments | Other
' Ecology i 1 1 Systems i ! income/
H I
: Systems - iAutomotive, ' i loss
1004 ' e ! L 1 I !
S — Home ' .Batterlesl | i Reduced fixed cost E
T 1 " i : ' at head office/,
i Heating and Appllances: i 1 i Indus_trlal | intellectual property '
H > " vy Solutions ! income, etc.
1 Cooling n " (1S) N
i Solutions H o ; ;
! i
N i :_________: 'L__________________________j3<Mainbusinesseswwthincreasedproﬂt> ig:zi?;g(;mams |
-Smart Life Network irecordedin |
: *Energy Systems previous year, |
i etc. i
\ } <Main businesses with decreased profit> : """"""""""""
Y i *Avionics |
i *Mobile Solutions |
i I
+40.7 :
'
'
i
I
Adjusted OP: +47.5 '
I
FY20 OP: +29.8 FY21
3Q 3Q
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FY21 3Q Results by Segment

(yen: billions)

MRS Adjusted i'?th;r i s Fy2o vs. FY20
excl. effectof  Difference Difference Sl Difference Difference
exchange rates) loss
. +3% 48.7 48.1
Appliances 700.0 (+3%) +17.4 6.9% +19.0 -0.6 -0.6 6.9% +18.4
. . -21%* 38.9 37.9
Life Solutions 405.7 (-20%)* -108.6 = +5.5 -1.0 +2.5 20 +8.0
Connected 199.7 0% 516 48 158 21 248 %21 376
Solutions : (-20%) ’ 2.4% ’ : ’ 1.3% '

. +7% 2.0 -3.0
Automotive 391.1 (+8%) +24.9 0.5% +8.7 -5.0 -5.2 08% +3.5
Industrial +2% 25.8 18.8
Solutions 334.0 (+3%) +7.8 o +15.8 -7.0 +9.6 5.6% +25.4
Other 47.6 -13% =71 11 -04 -0.6 +0.0 0.5 -0.4
Eliminations & -264.0 . 4201 215  +117 37  +08 252  +125
adjustments . ' ) ’ . ’ ) ’

-5% ) 142.8 ) 130.2
Total 1,814.1 (-4%) 97.1 e 12.6 17.7 oy +29.8
Appliances 0
(Production and sales 714.7 (++11°/; +6.8 4688‘3 +18.9 -0.3 -0.4 4687‘; +18.5
consolidated) ° 8% 7%
*vs. FY20 excluding the effect of exchange rates and deconsolidation impact: -1%
Panasonic Fiscal 2021 Third Quarter Financial Results 8

FY21 3Q Sales and Profit Analysis by Segment

Major increase/decrease factors

Sales increased due to favorable sales of Home Appliances
and others, offsetting lower sales of Smart Life Network
Profit increased due to increased sales (e.g. Home
Appliances) along with cost-control efforts

AP

Sales at previous year’s level: Favorable sales of air-

quality related businesses and overseas wiring devices offset
LS impact of market deterioration in Japan

Profit increased: contributed by increased sales (e.g. air-

quality related businesses) and thorough fixed-cost reduction

Sales decreased: Continued favorable sales of mounting

machines with expanding 5G-related demand, unable to
CNS offset decreased sales in Avionics, etc.

Profit decreased largely: Efforts to improve costs (e.g. fixed

-cost reduction) unable to offset impact of decreased sales

Sales increased overall: Automotive Solutions saw
rebounded demand after reduced production of vehicles in
1Q, despite lower sales of automotive cylindrical batteries
due to modifications on production lines

Profit increased due mainly to increased sales, fixed-cost
reductions, and rationalization efforts in automotive
cylindrical batteries, despite recording temporary expenses
related to onboard charging systems in Automotive Solutions

Sales / Adjusted OP

AM

Sales increased due to continued favorable sales of

capacitors and power storage systems for information- and

communication-infrastructure, along with improved market
IS  conditions for automotive-use products

Profit increased due mainly to increased sales and effect of

completing structural reform of semiconductor business in

September 2020.

Other

) Impact of one-time gains in previous year, etc.
income/loss P 9 P year,

Sales: AP, AM and IS turned to an increase in real terms

(yen: billions) 1,943.9-129.8
1OM2 o ek !
AP LS adjustments,
(production- CNS etc.
wies AM IS 1,814.1
consolidated) N 7
Effect of
exchange rates/
Deconsolidation
impact
Excluding effect of exchange rates &
deconsolidation impact: +32.7 (+2%)
FY20 -97.1 (-5%) Fy21
3Q 3Q

OP: LS turned to an increase: AP, AM and IS continued
to increase

(yen: billions)
,,,,,, 21,177
,,,,,, B o 10 130.2
,,,,,, Eliminations & exchange |
777777777 [ adjustments, rates/ 1 Oth,
100 4- LS IS Fec H incori;/
AP* CNS AM - D S . ! loss
(production- Reduced fixed cost | I
sales at head office/ :
consolidated) }n(e\\ectua\ property 1
income, ete. 1
Adjusted OP: +47.5 i
FY20 FY21
1 +29.
3Q OP: +29.8 3Q

* Difference between “AP (production and sales consolidated)” and segment information
is adjusted in “eliminations and adjustments, etc.”

Note: Names of each Segment are as follows; AP: Appliances LS: Life Solutions
CNS: Connected Solutions AM: Automotive IS: Industrial Solutions
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FY21 3Q FCF

» Generated over 200.0 billion-yen FCF through working capital improvement, etc., in addition to net profit
* Net cash improved, and turned positive excluding lease liabilities

(yen: billions) Gross Cash (yen: billions)
1,403.9 IdzOOOb" ..........
| Ssue ). iion- i
10518 W st oo
311.9 ' — Redeemed short-
term bonds in Jan. |
2021 |
254.1 461 L
End of FY20 End of FY21
3Q
Net Cash
30.6 Excluding lease liabilities
Operating CF Investing CF FCF ac?:;mmour:;rt\ed m -252.8 Lease liabilities
| , . FCF 2069 2222
3Q -419.5
End of FY20 End of FY21
3Q
Panasonic Fiscal 2021 Third Quarter Financial Results 10
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FY21 Full-Year Forecast Revision

» Both sales and profit revised upward, reflecting current management conditions
» Adjusted operating profit expected to increase from last year

en: billions (Reference)
(ven: billions) ACNOM FY21(6) pireronce _
(CECIRELRN (as of Jul. 30) FY20 vs. FY20 / Difference
-12%  -890.6
Sales 6,600.0 6,500.0 +100.0  7,490.6 Ee ciescrocimemes (11%) (g3
deconsolidation mpact - (-7%) (-464.2)
Adjusted operating profit* 300.0 220.0 + 286.7 +50 +
(Adjusted OPM) (4.5%) (3.4%) 80.0 (3.8%) 5% 13.3
Other income/loss** -70.0 -70.0 - 71 - -77.1
Operating profit 230.0 150.0 + 293.8 990 -
(OPM) (3.5%) (2.3%) 80.0 (3.9%) 22% 63.8
Non-operating income/loss 0.0 0.0 - 2.7 - +2.7
Profit before income taxes 230.0 150.0 +80.0 291.1 -21% -61.1
Net profit
attributable to Panasonic 150.0 100.0 +50.0 225.7 -34% -75.7
Corporation stockholders
ROE 7.0% 50% +2.0% 11.5% - -4.5%
1 US dollar 106 yen 106 yen - 109 yen -3 yen
Faﬁgl's]ange 1 Euro 122 yen 116 yen +6 yen 121 yen +1yen
1 Renminbi 15.5 yen 15.4 yen +0.1yen 15.6 yen -0.1yen
* Adjusted OP = Sales - Cost of sales - SG&A
** Other income/loss = Other income (expenses) + Share of profit investments accounted for using the equity method
Panasonic Fiscal 2021 Third Quarter Financial Results 12

FY21 Full-year Forecast Revision by Segment

» Revised upward: AP, LS, AM, and IS
* Revised downward: CNS

(yen: billions)
- Adjusted - Other o -
Sales vs. initial vs. FY20 oP vs. initial ] incomel vs. initial vs. FY20 vs. initial vs. FY20
forecast (AOPM) forecast Ty forecast forecast

Appliances 2,480.0 +110.0 -110.3 122'09 +32.0 +339 -18.0 - 2.6 375'09 +32.0 +31.3
Life Solutions 1,500.0 +20.0 -418.6 gf;.o? +10.0 -13.4  -220  +80 -1037 235'09 +18.0 1171
Connected 5.0 -6.0

) . -80.0  -214.7 : -10.0 -71.0 -1 9.0 27.0 : -19.0 -98.0
Solutions 820.0 0.6% L -0.7%
Automotive 1,340.0 +900 -1424 _0'54'09 +25.0  +255 30 +70 +191 _(;21'09 +32.0  +446
Industrial 73.0 64.0

. 1,250. +50.0 -32.7 : +180  +354 -9. +3.0  +24.0 : +21.0 +59.4
Solutions 500 5.8% il 5.1%
Other/
Eliminations & -790.0  -90.0  +28.1 37.0 +5.0 +29  -13.0 9.0  +131 24.0 -4.0 +16.0
adjustments
Total 6,600.0 +1000 -8906 900 g0 4133 .70.0 - a7a 2300 00 638

4.5% 3.5%
Appliances
(Production and 2,540.0 +130.0 -121.3 1251'09 +34.0 +36.5 -18.0 +1.0 -2.6 gi'o? +35.0 +33.9
sales consolidated) R e
Panasonic Fiscal 2021 Third Quarter Financial Results 13
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FY21 Segment Forecast Revision Analysis

Major factors for revision

Sales
Sales: Stable sales mainly at Home Appliances in Japan (ven: billions)
AP profit: Contributions of stable sales in Japan, improved
profitability overseas as well as cost-control efforts — . - 6,600.0
"""" IS
Sales: Lessened COVID-19 impact and increased sales 6,500.0 LS CNS E;L,-usn:\?ms,&
(e.g. air-quality related businesses, overseas il AP* AM o
LS wiring devices) (production-
Profit: Contributions of increased sales and thorough consaited)
fixed-cost reduction initiatives, etc.
Sales: Delayed recovery in Avionics and Media
o Entertainment due to prolonged impact of
S cNs  COVID-19 propngseime FY21(e) +100.0 (+2%) FY21(e)
as of Feb 2
% Profit: Thorough fixed-cost reduction executed, however, (as of Jul 30) ( )
% unable to offset impact of decreased sales
<
@ Sales: Automotive Solutions: Automotive market —OP
% recovering earlier than expected as of July 2020 (yen: billions) :
@ Profit: Automotive Solutions: Reduced loss expected with —_— 230.0
improved profit through recovered sales, ete., I Eiminatons 8 other
AM despite recording temporary expenses relatedto . | e income/
onboard charging systems g - - S P loss
Automotive cylindrical batteries: Contributions of 150'9 ,,,,,, i LS CNS AM i
material rationalization and effect of introducing ( rﬁ}ﬁm_ i
new cells with higher battery capacity c:nfi!iim) !
Sales: Improved market conditions for automotive-use j Adjusted OP: +80.0 : 1
products and growth in products for data centers OP: +80.0
IS (e.g. capacitors, power storage systems) FY21(e) FY21(e)
(as of Jul 30) (as of Feb 2)

Profit: Contributed by increased sales

* Difference between “AP (production and sales consolidated)” and segment information is adjusted

Other income/loss

in “eliminations and adjustments, etc.”
Note: Names of each Segment are as follows; AP: Appliances LS: Life Solutions
CNS: Connected Solutions AM: Automotive IS: Industrial Solutions

Panasonic
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FY21 Full-Year Operating Profit Forecast Revision Analysis

* Revised upward reflecting such factors as steady progress of management structure enhancement and

turning to an increase of current sales in real

Management structure enhancement
(in Mid-term strategy)

terms

(Reference) Adjusted OP

FY20 Fixed- cost burgie:::sr:ss \';;th E emenoes [ -!"I FY21 Other
COVID-19 ’ oking. |lwith neroaced]|  Bftoat CoVID-19 || i /
impact reduction I‘;?rsucmtlal'r(er;g ::‘-:Ies, etc. . excE::;;or;tss Impact** mfoosn;e Excl. COVID-19 impact
- billi - 370.0
(yen: billions) +15.0 +303 22.0 150.0 ey
+30.0 +30.0 TV ——— - | ' 316'7,//"/ P eoviD-19
2938 - —— E 271 -30.0 L0 ':150-_0 impact
Initial A -66.7 "
Forecast ; 1 50.0
Adjusted OP: -66.7 i l
FY20 OP: -143.8 FY21 FY21

Revised
Amount

- [ +30.0 || +5.0 || +237 |

Total:
+80.0

| +6.3 f| +15.0 | -

Excl. COVID-19 impact

§ FY20

(yen: billions) 200 +54.0 -15.7 -135.0 435_\_0
+ 0 JE—r——— b T H -
4300 +60.0  ToC [ I 3167 " 1350 mpat |

293.8 | 77 -30.0 L -
Revised [N E Bl 230'0
Forecast !

Adjusted OP: +13.3
FY20 OP: -63.8 FY21 FY20 FY21
* Housing, Automotive prismatic batteries, Security systems ** Net amount of decreased sales and related fixed-cost improvement, etc.
Panasonic Fiscal 2021 Third Quarter Financial Results 1 5
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Progress in key initiatives for FY21

» Expected to achieve mid-term target, 100.0 billion yen in FY21, ahead of schedule
(yen: billions) Mid-term Target FY20 Results | FY21 Forecast Total FY22
Efnhancement . Fixed-cost reduction* 60.0 20.0 60.0 80.0 Continue to
of management | |\jeasres to businesses = = progress toward
structure with loss-making structures 40.0 00 20.0 AU further profit
Total 100.0 20.0 80.0 100.0 contribution
*Including activities in Mid-term strategy only fixed-cost impi 1t related to sales by COVID-19) ** Excluding COVID-19 impact, adjusted OP-basis (vs. FY20)
« Steady progress of profitability improvement by fixed-cost reduction, productivity improvement and others
Improve -
TIRM | ofitability of (yen: billions) FY20 Results FY21 Forecast FY22 onward
r automotive . R _ Continue with measures
R business A(dAJ\ll:/ISted OPt) -30.5 3f0J? 30 - 5f|9 b.2 toachieve 5% margin at
segmen (as of Jul. 30) (as of Feb. 2) earliest stage

- Execution of specific measures

- Investment for growth: Executed strategic investment in Blue Yonder (Jul. 20, '20)
- Enhance competitiveness through co-creation: Established automotive prismatic battery JV

Business (Apr. 1,720)
portfolio reform

- Improve profitability: Completed transfer of semiconductor business (Sep. 1, '20)
Solar business: Completed withdrawal from Buffalo factory (end Sep. '20)
Withdraw from production of photovoltaic products
within FY22*** completing business structural reform;
continue photovoltaic module sales in and outside Japan

» Execute additional fixed-cost reductions according to business conditions
In response to = Continue fixed-cost management in well-focused manner
CcCoVviD-19 « Execute structural reform in Avionics business
= Promote measures monitoring recovery situation (e.g. aircraft production and flight operations)

Capture business « Capture opportunities reflecting changes in society from medium- to long-term perspective and promote
opportunities measures to offer solutions

*** Panasonic will withdraw from its in-house production for residential, public and industrial-usage. The photovoltaic module production for a specific customer at Nishikinohama factory in Osaka and
photovoltaic cell device production for commercial products such as wristwatches and electronic calculators at Fukushima factory will continue.
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Panasonic’s initiatives to capture business opportunities reflecting changes in society
from a medium- to long-term perspective

Increasing demand related to air-conditioning and indoor air quality/public hygiene

Expand Panasonic product line-up Start production of “Ziaino” in China, Scheduled for April 2021 launch:
equipped with nanoe™X technology and .' following Japan, toward expanding sales ||integrated air-conditioning/indoor air
increase adoption by corporate customers """* || in global market quality system for residential-use in China

(millions) :
[ Panasonic products ] Production volume* (ven: billions)

Air-

approx. Sales target P, ™ o,
Installed in approximately 15.0 50.0 condiioning h;é ) 5
40 models (e.g. air- approx.  approx. : ; ' -
conditioners, air-purifiers, o 4 Heat exchangin
; 8.0 8.5 ging
refrigerators)* . ¥ approx. . ventilation unit
Adopted in various Ziaino a":mx' 13.0 Humidity
industries (Spatial sterilizing/deodorizing 0 control unit
f equipment using sodium . .
goargg;rniaekser;c?*‘] railway FY20 FY21 FY26 hypochlorite) FY20 FY21 FY26 Unifying control of humidity,

' N N
* nanoe™ and nanoe™X total » temperature and ventilation volume

Expanding EV demand related to

Expanding investment in information- and

communication-infrastructure

global warming prevention

Automotive cylindrical batteries

(2) Advances in technological . . .
development Mounting | *Expecting record high annual production
machines

+Continue responding to expanding demand
» 4680 cells

(equipment installation for prototype
production scheduled in FY22)

. Conductive
(1) Increase battery capacity and + Cobalt-free . e
install new production line at (aiming for commercialization in 2-3 years) Ip°ly"|'etr_ -Prepare for pTOdUCUO.n atfull Ut"'.zat'on
North America factory i:;a:;ci.tzrl: +Promote continuous investment in development
(toward 38-39 GWh)
- BS) Battery business in Europe J
* Introduction of new technology
f()tr:tllghser kt)att;ryzgggacny - Partnering with Norwegian :g;’;‘;’; -Promote differentiation with heat-resistance
(started, September _) . companies systems features
* Install a new production line (joint investigation, etc.)
(start utilization in FY22)
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Panasonic

Disclaimer Regarding Forward-Looking Statements

This presentation includes forward-looking statements about Panasonic and its Group companies (the Panasonic Group). To the extent
that statements in this presentation do not relate to historical or current facts, they constitute forward-looking statements. These forward-
looking statements are based on the current assumptions and beliefs of the Panasonic Group in light of the information currently available
to it, and involve known and unknown risks, uncertainties and other factors. Such risks, uncertainties and other factors may cause the
Panasonic Group's actual results, performance, achievements or financial position to be materially different from any future results,
performance, achievements or financial position expressed or implied by these forward-looking statements. Panasonic undertakes no
obligation to publicly update any forward-looking statements after the date of this presentation. Investors are advised to consult any further
disclosures by Panasonic in its subsequent filings under the Financial Instrument and Exchange Act of Japan (the FIEA) and other publicly
disclosed documents.

The risks, uncertainties and other factors referred to above include, but are not limited to, economic conditions, particularly consumer
spending and corporate capital expenditures in the Americas, Europe, Japan, China and other Asian countries; volatility in demand for
electronic equipment and components from business and industrial customers, as well as consumers in many product and geographical
markets; the possibility that the spread of the novel coronavirus infections may adversely affect business activities of the Panasonic Group;
the possibility that excessive currency rate fluctuations of the U.S. dollar, the euro, the Chinese yuan and other currencies against the yen
may adversely affect costs and prices of Panasonic’s products and services and certain other transactions that are denominated in these
foreign currencies; the possibility of the Panasonic Group incurring additional costs of raising funds, because of changes in the fund
raising environment; the possibility of the Panasonic Group not being able to respond to rapid technological changes and changing
consumer preferences with timely and cost-effective introductions of new products in markets that are highly competitive in terms of both
price and technology; the possibility of not achieving expected results or incurring unexpected losses in connection with the alliances or
mergers and acquisitions; the possibility of not being able to achieve its business objectives through joint ventures and other collaborative
agreements with other companies, including due to the pressure of price reduction exceeding that which can be achieved by its effort and
decrease in demand for products from business partners which Panasonic highly depends on in BtoB business areas; the possibility of the
Panasonic Group not being able to maintain competitive strength in many product and geographical areas; the possibility of incurring
expenses resulting from any defects in products or services of the Panasonic Group; the possibility that the Panasonic Group may face
intellectual property infringement claims by third parties; current and potential, direct and indirect restrictions imposed by other countries
over trade, manufacturing, labor and operations; restrictions, costs or legal liability relating to laws and regulations or failures in internal
controls; fluctuations in market prices of securities and other financial assets in which the Panasonic Group has holdings or changes in
valuation of non-financial assets, including property, plant and equipment, goodwill and deferred tax assets; future changes or revisions to
accounting policies or accounting rules; the possibility of incurring expenses resulting from a leakage of customers’ or confidential
information from Panasonic Group systems due to unauthorized access or a detection of vulnerability of network-connected products of
the Panasonic Group; as well as natural disasters including earthquakes, prevalence of infectious diseases throughout the world,
disruption of supply chain and other events that may negatively impact business activities of the Panasonic Group. The factors listed
above are not all-inclusive and further information is contained in the most recent English translated version of Panasonic’s securities
reports under the FIEA and any other documents which are disclosed on its website.
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Appliances

(Production and sales consolidated)

(Reference) FY21 3Q Segment Information

OVQJTI(ieW Sales: Increased overall mainly with favorable sales of Home
(yen: billions) Appliances offsetting impact of decreased sales in Smart Life
vs. FY20/ Network mainly in Europe
P Difference (yen: billions) Home
o Appliances Commercial
Sales 714.7 1% Refrigeration & Effect of
’ (+1%)* Food Equipment exchange
—————————————————— rates 714.7
Adjusted operating profit 48.4 +18.9 707.9 Smart Life Others*** =
(Adjusted OPM) (6.8%) ' N — Network
. Heating and
Other income/loss -0.3 -0.4 Coloﬁng
i i Solutions
Operating profit 48.1 +185 o
(OPM) (6.7%) ’
* In real terms excluding the effect of exchange rates EY20 FY21
Major increase/decrease factors 3Q 3Q

Sales increased due to stable sales of room air-conditioners R
Heating and  mainly in Japan and Taiwan, as well as A2W** (air-to-water) in OP: Increased due to increased sales, as well as cost control

Cooling Europe efforts mainly in Home Appliances
Solutions  « Profit increased due to increased sales mainly in Europe and Effect of
cost-reduction efforts (yen: billions) Smart Life ***exchange: 48.1
o « Sales increased due mainly to stable sales of washing machines Home Network Others™" | ies: ,,,,, -
(@) and refrigerators in Japan and China, as well as cooking Appli B _. !
- Home appliances pp! |anc§i- Commercial ! Other
© Appliances - Profitincreased due to cost control efforts (e.g. sales promotion . Refrigeration & lincome/
g expenses) as well as increased sales (e.g. drum-type washing 29.6 Food Equipment ! loss
53 machines) ] e :
<  Sales decreased by streamlining TV product lines, mainly in Heat'”g and !
; Smart Life Europe, despite stable sales in Japan COO'}“Q !
K Network Profit increased with TVs maintaining profitability from 2Q, by Solutions !
% continuing sales strategy focused on profits and cost-reduction !
efforts : : Adjusted OP: +18.9 ;
) « Sales decreased due to sluggish sales in Japan affected by slow |
g;?;”;farfi';"'j recovery in demand, while sales in North America and China
&%ood were stable FY20 OP: +18.5 FY21
Equipment * Profitincreased with stable sales continuing in North America 3Q : : 3Q
and China, offsetting impact of sluggish sales in Japan ** Hot water heat pump system

Other income/loss - Refrigeration and Air-Conditioning Devices BD, Smart Energy System BD,

sales of other Divisional Company products, headquarter-related, eliminations, etc.
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(Reference) FY21 3Q Segment Information
Overview Sales: Same level as previous year excluding deconsolidation
(yen: billions) impact (e.g. Panasonic Homes) due to favorable sales of
vs. FY20/ air-quality related businesses and others, despite market
FY21 3Q ff deterioration in Japan
Difference (ven: bilions)  Energy Housing
-21% 5 43 Systems _Systems
Sales 405.7 Y YOTOMS = e
(-20%) Liahtin Panasonic Others*** Effect of
B : s g & Ecology exchange
Adjusted operating profit 38.9 +55 Systems rates. 405.7
(Adjusted OPM) (9.6%) S .
Deconslidation
Other income/loss 1.0 +25 impact
Operating profit 37.9 +8.0
(OPM) (9.3%) '
* In real terms excluding the effect of exchange rates /
-1% excluding the effect of exchange rates and deconsolidation impact FY20 FY21
Major increase/decrease factors 3Q 3Q
+ Sales decreased due mainly to impact of business transfer in OP: Incr d V\_’ith_ incr d sal _°f air-qual'ity related bU_Sin?Sses
Lighti Europe and efforts in fixed-cost reduction, offsetting deconsolidation
ighting « Profit decreased: Lower manufacturing costs unable to offset impact
impact of decreased sales (yen: billions) Panasonic Deconslidation ,
. L S ) Ecology impact i
« Sales increased due to growth in wiring devices in India and p !
o i
(e} Ener other markets offsetting sluggish sales in solar as well as Systems _ | -*** R 37.9
8 s steg1ys electrical construction materials in Japan - Housin Others +
‘«g 4 « Profit increased due mainly to increased sales overseas and 29.9 | . s 9 Effectof | Other
= fixed-cost reductons g ystems exchange ! income/
: Lighting Eneray rates’ | loss
= .+ Sales increased contributed by increased sales of “Ziaino™* 9 9 |
®  Panasonic . S i Systems i
<@ Ecolo in Japan as well as engineering businesses '
% 9Y . Profit increased due to increased sales and fixed-cost i
Systems . |
reduction, etc. !
i
Housin + Sales decreased due mainly to weak housing market conditions Adjusted OP: +5.5 i
s 9. Profit increased: Efforts such as fixed-cost reductions offset i
ystems . T
impact of decreased sales, etc. FY20 FY21
OP: +8.0
Other 3Q 3Q
income/loss  © Rebound from restructuring expenses recorded in previous year, etc. ** Spatial sterilizing/deodorizing equipment using sodium hypochlorite
*** Bicycle, nursing-care, sales & marketing, eliminations, etc.
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Overview
(yen: billions)
vs. FY20/
AT Difference
-20%
Sales 199.7 (-20%)*
Adjusted operating profit 4.8 128
(Adjusted OPM) (2.4%) :
Other income/loss -2.1 -24.8
Operating profit 2.7 ~
(OPM) (1.3%) 376

*In real terms excluding the effect of exchange rates
Major increase/decrease factors

« Sales decreased due to continuing situation of significantly
declined flight operations and reduced aircraft production

(Reference) FY21 3Q Segment Information

Connected Solutions

Sales: Decreased due to decreased sales in Avionics, etc. unable to
be offset by mounting machine sales which continued to be

favorable
(yen: billions)
251.3
—————— Process Mobile
Automation Solutions
""" S —er Others*** 199.7
Avionics Media 0 e
Entertainment PSSJ Effﬁc'f of
exchange
rates
FY20 Fy21
3Q 3Q

Overview
(yen: billions)
vs. FY20/
el Difference
+7%
| .
Sales 391.1 (+8%)*
Adjusted operating profit 2.0 +8.7
(Adjusted OPM) (0.5%) ’
Other income/loss -5.0 -5.2
Operating profit -3.0
(OPM) (-0.8%) 35

*1In real terms excluding the effect of exchange rates

Major increase/decrease factors **VI: In Vehicle Infotainment

[Sales)

« Increased due mainly to rebound in demand from reduced production of
automobiles in 1Q, and increased sales of IVI**, one of our focus areas

[Profit]

« Decreased and resulted in a loss: recorded temporary expenses toward
reduction of future losses in onboard charging systems for orders received

Automotive
Solutions

% in Europe, while effects were seen from increased sales and fixed-cost
3 reduction through management structure enhancement initiatives
% « Increased and achieved profitability, if temporary expenses related to
% onboard charging systems are excluded
<
= [Sales]
E « Decreased due to temporarily decreased sales of cylindrical batteries
3 e, resulting from modifications on production lines to introduce technology for
59 higher battery capacity
EZ [Profit]
S8 - Increased due mainly to material rationalization efforts for cylindrical
< batteries and introduction of new cells with higher capacity
« Continued to achieve profitability in 3Q for the overall automotive cylindrical
battery business
_Other » Automotive prismatic battery joint venture equity method loss, etc
income/loss T

Note: Grouping of Businesses whose sales are disclosed

[Automotive Solutions] Automotive Infotainment Systems, HMI Systems, Automotive Systems, Ficosa [Automotive Batteries] Tesla Energy, Automotive prismatic battery business

Avionics Profit o e desoite efforte 10 vod ) OP: Returned to profitability due to cost-reduction efforts (e.g. fixed
m;Oir'“y e s gniiicantly despiie eTlors fo reduce costs, costs), while continuing to decrease from the same period last
year impacted by decreased sales
» Welding equipment returned to same level as last year. - hilli
o L ) (yen: billions)
e Process Sales and profit increased due to favorable sales of mounting .
o Automation machines for 5G equipment, ICT terminals, and other related 40.3 '
% products. '
° Process Mobile | Other
5 . « Sales and profit decreased due to decreased sales of : . '
T Media : N : ) Automation Solutions | income/
< . projectors, etc. resulting from event cancellations worldwide, 88 - 1
—  Entertainment ; . Others i loss
P while remote-control camera sales increased | . . -1
@ : . . Avionics Media — Effect of |
© . « Sales and profit decreased impacted by last year’s special Entertai t PSSJ '
Mobile i ntertainmen exchange!
2 B demand related to the end of Windows 7 support, and held- '
Solutions ] rates
back investment by corporate customers !
« Sales and profit decreased, mainly impacted by delays in E
PSSJ” project promotions and large corporate customers postponing ' 2.7
investments Adjusted OP: -12.8 i -_
'
Other income/loss + Impact of gain from security systems business transfer in FY20 OP: -37.6 FY21
previous year, etc. 3Q 3Q
** Panasonic System Solutions Japan Co., Ltd. *** Other businesses, eliminations, etc.
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(Reference) FY21 3Q Segment Information Automotive

Sales: Increased overall with rebound in demand from reduced
production of automobiles in 1Q for Automotive Solutions,
despite lower sales in automotive cylindrical batteries due to
modifications on production lines

(yen: bilions) ~ ____ 391.1
366.2 Automotive Others™ [
[ Batteries Effect of
Automotive exchange
Solutions rates
FY20 FY21
3Q 3Q

OP: Reduced amount of loss compared to same period last year;
adjusted OP was profitable due mainly to increased sales,
fixed-cost reduction, and material rationalization for
cylindrical batteries, despite recording temporary expenses
related to onboard charging systems in Automotive Solutions

(yen: billions)

Adjusted OP: +8.7
OP: +3.5

***Others: sales of other Divisional Company products, etc.

Effect of
FY20 Automotive exchange | FY21
3Q Batteries rates : 3Q
Automotive i ,,,,,,,, ‘i
Solutions i Other 30
' income/
65 ! loss

Panasonic
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(Reference) FY21 3Q Segment Information

Overview
(yen: billions)

Industrial Solutions

Sales: Increased due to favorable sales of power storage

systems/capacitors for information-infrastructure and industrial-|
use motors, as well as recovered market conditions for

FY21 3Q V.s' Fy20/ automotive-use, offsetting decreased sales resulting from
Difference semiconductor business transfer
+2%  Systems mmwmo
Sales 334.0 o ~ Systems
(+3%) (yen: billions) .
Devices = 334.0
Adjusted operating profit 25.8 o
+
(Adjusted OPM) (7.7%) 158 3262 Others™ Effect of
exchange
Other income/loss -7.0 +9.6 rates
i i 18.8
Operating profit +25.4
(OPM) (5.6%)
* In real terms excluding the effect of exchange rates
Major increase/decrease factors FY20 FY21
+ Sales increased due to continued favorable sales of power 3Q 3Q
storagelsystems for data centers and |'ndustr|al-use motors, OP: Increased due to increased sales of competitive products and
along with recovered sales of automotive-use products . K
o Systems : effect of structural reform of semiconductor business 18.8
o (e.g. relays, power supplies) — TUEER I EEEEEEER ORI T SRR EEEE
- « Profit increased with increased sales along with material-cost -
% rationalization and fixed-cost reduction (yen: billions) 1
= « Sales increased mainly with capacitors for ICT infrastructure Others** i
f and automotive-use, despite sluggish sales of circuitboard S .
2 Devices  materials due to trade friction between US and China Effect of 1 Other
© « Profit increased due to increased sales (e.g. capacitors) and exchange E '”Icgs”s‘e/
2] material rationalization rates !
« Profit increased due to fixed-cost reduction, despite !
Others ) ) T
decreased sales from transfer of semiconductor business !
Other Rebound from restructuring expenses related to E
income/loss semiconductor business recorded in previous year, etc. . '
Adjusted OP: +15.8
Note: Grouping of Businesses whose sales are disclosed FY20 Fy21
[Systems] Electromechanical Control, Industrial Device, Energy Solutions 3Q OP: +25.4 3Q
[Devices] Device Solutions, Energy Device, Electronic Materials ** Includes semiconductor, LCD, sales of other Divisional Company products, eliminations, etc.
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(Reference) Business Portfolio Reform Progress since FY20

Investment Gemba (operational frontlines) process business
for growth - Made strategic equity investment (20%) in Blue Yonder, a leading supply chain software provider (July 20, 2020)
Automotive prismatic battery business
- Established Prime Planet Energy & Solutions Inc., a joint venture with Toyota Motor Corporation (April 1, 2020)
Enhance
competitiveness Town development business | Completed in FY20
through - Established Prime Life Technologies Corporation, a joint venture with Toyota Motor Corporation (January 7, 2020)
Co-creation | gecyrity systems business | Gompleted in FY20
- Completed procedures of strategic co-investment with Polaris Capital Group Co., Ltd. (November, 2019)
Semiconductor business
- Announced transfer of semiconductor business (November 28, 2019). Transfer completed (September 1, 2020)
*Announced transfer part of discrete semiconductor business (April 23, 2019). Completed November 2019.
Liquid crystal display panel business
- Announced end of production of liquid crystal display panels by 2021 (November 21, 2019)
Solar business
- Announced withdrawal from production of photovoltaic products at factories in Malaysia and Shimane Prefecture,
Improve Japan (February 1, 2021.) Sales of photovoltaic modules in and outside Japan will continue. To complete business

structural reform within FY22, and aim to restore profitability of overall energy solution business in FY23.

profitability
(July 30, 2020).

- Resolved to end partnership with GS-Solar, a Chinese photovoltaic module manufacturer, agreed in May 2019.

- Announced to wind down production in Buffalo, NY, USA. (February 26, 2020).
Ceased production by the end of June 2020 and completed withdrawal at the end of September 2020
Smart Life Network business (TV business, etc.)
- Aim to eliminate losses in TV business during FY21, one year ahead of initial plan, through structural reform

Lighting business = Completed in FY20

- Announced share transfer of European lighting device company (February 5, 2020).

Transfer completed (late February 2020)

Note: Changes after FY21 2Q announcement are underlined
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(Reference) FY21 3Q Operating Profit Analysis

(yen: billions)
Effect of
exchange
rates
+44.5 -3.7 01 |
——————————————— | -2. '
e -1 '7.7
Deconsolidation .
impact !
I | 130.2
Housing, i Other
Sales increase/decrease Automotive prismatic batteries, ! income/loss
; Security systems I '
in real terms +4.5
+4.3 [
100.4 _ """"""" Fixed cost

************** Price declines/

rationalization/

sales mix, etc.

- Management structure
‘ enhancement i
+18.0
Adjusted OP: +47.5
FY20 OP: +2938 Fr2i
3Q 3Q
Panasonic Fiscal 2021 Third Quarter Financial Results 26

(Reference) FY21 3Q Operating Profit & Net Profit

vs. FY20
FY21 3Q FY20 3Q Difference

(yen: billions)

Operating profit 130.2 100.4 +29.8
Non-operating income/loss -3.3 -0.2 -3.1
Profit before income taxes 126.9 100.2 +26.7
Income taxes -39.6 -18.8 -20.8
Net profit 87.3 81.4 +5.9

Net profit attributable to Panasonic

Corporation stockholders Sl 7.2 +4.0
Net profit attributable to non-controlling 6.1 4.9 +1.9
interests
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(Reference) FY21 Nine-Month (Apr. — Dec.) Results

(yen: billions)
FY21 9OM FY20 9M vs. FY20 / Difference

-15%
Sales 4.873.3 5.755.6 Excl. effect of exchange rates (-15%) -882.3
’ ’ ’ ' Excl. effect of exchange rates & ’
deconsolidation impact (-9%)
Adjusted operating profit* 231.9 251.8 8% -19.9
(Adjusted OPM) (4.8%) (4.4%) 0 :
Other income/loss** -5.1 -11.1 - +6.0
Operating profit 226.8 240.7 RO )
(OPM) (4.7%) (4.2%) 6% 139
Non-operating income/loss -6.7 -2.6 - -4.1
Profit before income taxes 2201 238.1 -8% -18.0
Net profit
attributable to Panasonic Corporation 130.1 178.1 -27%  -48.0
stockholders
1 US dollar 106 yen 109 yen
* Adjusted operating profit (Adjusted OP) =
EXChange 1 Euro 122 yen 1 21 yen . sales.- cost of sal&is - SG8fA
Rates Shars of proft of mvestments accounted for ueing
1 Renminbi 15.4 yen 15.6 yen the equity method.
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Reference) List of Sub-segments in FY21

Sub-segments Major Business Divisions, etc.
» Heating and Cooling Solutions : Heating and Cooling Solutions BD
* Home Appliances : Kitchen Appliances BD, Laundry Systems and Vacuum Cleaner BD, Beauty and Personal Care BD
* Smart Life Network : Smart Life Network BD
« Commercial Refrigeration & : Cold Chain BD, Hussmann Corporation
Food Equipment
« Others : Refrigeration and Air-Conditioning Devices BD, Smart Energy System BD,

* Lighting : Lighting BD
* Energy Systems : Energy Systems BD
» Panasonic Ecology Systems  : Panasonic Ecology Systems Co., Ltd.
* Housing Systems : Housing Systems BD
* Others : Bicycle, nursing-care, sales & marketing, eliminations, etc.
« Avionics : Panasonic Avionics Corporation, Avionics BU
« Process Automation : Process Automation BD
* Media Entertainment : Media Entertainment BD
* Mobile Solutions : Mobile Solutions BD
« PSSJ : Panasonic System Solutions Japan Co., Ltd.
« Others : Other businesses, eliminations, etc.
» Automotive Solutions : Automotive Infotainment Systems BD, HMI Systems BD,
Automotive Systems BD, Ficosa International, S.A.
+ Automotive Batteries : Tesla Energy BD, Automotive prismatic battery business
* Others Sales of other Divisional Company products, etc.
« Systems : Electromechanical Control BD, Industrial Device BD, Energy Solutions BD
* Devices : Device Solutions BD, Energy Device BD, Electronic Materials BD
* Others : Semiconductor, LCD, sales of other Divisional Company products, eliminations, etc.

« Sales of raw materials, etc.

* Revenues and expenses which are not attributable to any reportable segments for the purpose of evaluating operating results of each segment,
consolidation adjustments, and eliminations of intersegment transactions.
Notes: 1. Sales and profit of China & Northeast Asia Company are mainly included in AP and LS segments. Sales and profit of US Company are mainly included in AP and AM segments.
2. Panasonic Homes was deconsolidated in January 2020. Automotive Energy BD was deconsolidated in April 2020. Semiconductor was deconsolidated in September 2020.
Share of profit of investments accounted for using the equity method for Prime Life Technologies Corporation and Prime Planet Energy & Solutions Inc. included in “Eliminations &
adjustments” and “AM segment,” respectively
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